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The Hyper-Volatile World is:

CHAOS!

® Qutcomes are Sensitive to Initial Conditions

® All Initial Conditions are Impossible to Know
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The Cost of a "Click”

® Time
® Risk of Error

® Education




Approaches to Reduce “Clicks”

® Intelligent Systems
Using Meta-Morphing

® A Quantitative Approach

to User-Friendliness
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What is Meta-Morphing?
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Demonstration
of
TARGIT Bl Suite
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Future Work

Speech recognition: the parsing of guestion to meta-data will
mean that the recognition will be enhanced simply from the fact that
fewer words will be in the vocabulary, as opposed to a complete
language.

Most likely a version running on iPhone/Siri during the next year.
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Demo and Research can be found at:
targit.com/research
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